20265 F1EH KARFEREIRE

5A308 (1)

-
M1l 3 |an| 3 (18) | 4 (24) | 4
@ | 2 (12| 3 A | (19| 2 A | @5 | 1
@) | 3 | (3| 4 ) (20) | 3 (26) | 3
@ | 3 | (14| 2 1) | 1 3 @7 | 1

] G | 1 |@5 | 3 B | (22) | 4 (28) | 3
6 | 3 | (16) | 1 23) | 3 B | (29) | 4
@ | 3 |@an | 1 (30) | 2
@) | 1 31) | 1
© | 4
(10) | 3

Many businesses use social media to sell their products. It is cheaper than old types of
advertising, and businesses can communicate with people who buy their products.
However, bad comments or false information, which damage a company’s reputation, can
spread quickly. Also, it is hard to get people’s attention because people see so many ads.
| think this is a good idea. First, it promotes a sense of responsibility in students. When
students can change the rules, they become responsible for creating appropriate rules
and following them. Second, it improves their problem-solving abilities. In changing the

5 lrules, students need to discuss problems and work together to find solutions, and this
enhances their problem-solving skills that will be useful when they start working.
Therefore, | think it is a good idea for schools to allow students to make changes to the
rules at their schools.
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